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continues to be irreparably damaged through consumer confusion, dilution, and tarnishment of its 

valuable trademarks as a result of Defendants’ actions and seeks injunctive and monetary relief. 

III. THE PARTIES 

Plaintiff 

4. Netflix owns and operates a subscription video on-demand streaming service that 

distributes original and acquired films and television shows from various genres and in multiple 

languages. Netflix surpassed 300 million subscribers globally in 2024.  

5. Netflix’s content offerings also include successful films such as KPop Demon 

Hunters (collectively, the “Netflix Titles”). 

6. Netflix has a team focused on consumer products and experiences. That team brings 

Netflix members’ favorite titles to life outside of the screen by selling Netflix-branded 

merchandise and promoting immersive experiences that reflect the themes in the Netflix Titles. 

Products sold under the Netflix brand and associated with the Netflix Titles include items such as 

clothing, accessories, drinkware, home decor, toys, and other merchandise (collectively, the 

“Netflix Products”).  Netflix Products are distributed and sold to consumers throughout the United 

States, including in Illinois, through authorized retailers and the official netflix.shop webstore.  

7. Netflix Products are sold and advertised in connection with Plaintiff’s house marks, 

which have been used in commerce for several years and are registered with the United States 

Patent and Trademark Office: 

      Registration Number Trademark 

3,171,517 

3,299,362 

4,953,701 

5,961,936 

5,978,610 

6,024,526 

6,119,304 

NETFLIX 
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1-565-832), “KPop Demon Hunters Artist Series Style Guide” (VAu 1-565-842)  and “KPop 

Demon Hunters Digital Asset Toolkit” (VAu 1-565-841). Plaintiff has also registered the 

following trademarks with the United States Patent and Trademark Office: 

Registration Number Trademark 

8,186,601 

8,186,628 

8,186,639 

8,186,688 

KPOP DEMON HUNTERS 

 

10. True and correct copies of the United States Registration Certificates for the 

trademarks listed in the tables above (collectively, the “Netflix Trademarks”) are attached hereto 

as Exhibit 1.   

11. The U.S. registrations for the Netflix Trademarks are valid, subsisting, in full force 

and effect, and some are incontestable pursuant to 15 U.S.C. § 1065.  The registrations for the 

Netflix Trademarks constitute prima facie evidence of their validity and of Plaintiff’s exclusive 

right to use the Netflix Trademarks pursuant to 15 U.S.C. § 1057(b).  

12. The Netflix Trademarks are distinctive when applied to the Netflix Products, 

signifying to the consumers that the products originate from Plaintiff and are manufactured to 

Plaintiff’s high-quality standards.  Whether Plaintiff manufactures the products itself or licenses 

others to do so, Plaintiff has ensured that products bearing its trademarks are manufactured to the 

highest quality standards.  

13. The Netflix Trademarks are famous marks, as that term is used in 15 U.S.C. § 

1125(c)(1) and have been continuously used and never abandoned. The innovative marketing and 

product designs of the Netflix Products have enabled the Netflix brand to achieve widespread 

recognition and fame and have made the Netflix Trademarks some of the most well-known marks 

in the entertainment industry. The widespread fame, outstanding reputation, and significant 
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41. By using the Netflix Trademarks on the Unauthorized Products, Defendants create 

a false designation of origin and a misleading representation of fact as to the origin and sponsorship 

of the Unauthorized Products.  

42. Defendants’ false designation of origin and misrepresentation of fact as to the origin 

and/or sponsorship of the Unauthorized Products to the general public involves the use of 

counterfeit marks and is a willful violation of Section 43 of the Lanham Act, 15 U.S.C. § 1125.  

43. Plaintiff has no adequate remedy at law and, if Defendants’ actions are not enjoined, 

Plaintiff will continue to suffer irreparable harm to its reputation and the goodwill of its brand.  

COUNT III 

COPYRIGHT INFRINGEMENT OF UNITED STATES COPYRIGHT 

REGISTRATIONS (17 U.S.C. §§ 106 AND 501) 

 

44. Plaintiff hereby re-alleges and incorporates by reference the allegations set forth in 

the preceding paragraphs.   

45. The Netflix Copyrighted Works constitute original works and copyrightable subject 

matters pursuant to the Copyright Act, 17 U.S.C. §§ 101, et seq.  

46. Plaintiff has complied with the registration requirements of 17 U.S.C. § 411(a) for 

the Netflix Copyrighted Works.  The Netflix Copyrighted Works are protected by the U.S. 

Copyright Registration Nos. PA0002552302, VAu 1-565-820, VAu 1-565-832, VAu 1-565-842, 

and VAu 1-565-841, which were duly issued to Plaintiff by the United States Copyright Office.  

At all relevant times, Plaintiff has been and still is the owner of all rights, title, and interest in the 

Netflix Copyrighted Works, which have never been assigned, licensed, or otherwise transferred to 

Defendants. 
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