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United States Patent and Trademark Office, and currently use in commerce, include the following 

(collectively, the “Plaintiff’s Client Trademarks”): 

REGISTRATION 

NUMBER 

REGISTERED 

TRADEMARK 

2,992,513 AVENGED SEVENFOLD 

3,397,561 

 

 
 

3,380,764 

 

 
 

4,143,492 

4,147,313 

4,625,163 

BRUNO MARS 

3,801,188 

3,192,195 
EAZY-E 

5,688,195 HARRY STYLES 

1,836,895 

1,842,789 

3,937,416 

4,663,544 

NIRVANA 

5,430,930 

5,441,075 

 

 
 

1,797,928 
FLOWER SNIFFIN KITTY PETTIN BABY 

KISSINCORPORATE ROCK WHORES 
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6,254,543 

6,667,377 
THE NOTORIOUS BIG 

5,172,786 IT WAS ALL A DREAM 

6,667,378 BIGGIE SMALLS 

4,476,916 

 

THE CURE 

 

 

9. Plaintiff’s Client Trademarks are valid, subsisting, in full force and effect, and some 

are incontestable pursuant to 15 U.S.C. § 1065.  The registrations for Plaintiff’s Client Trademarks 

constitute prima facie evidence of their validity and of Plaintiff’s Clients’ exclusive right to use 

and license Plaintiff’s Client Trademarks pursuant to 15 U.S.C. § 1057(b).  True and correct copies 

of the United States Registrations for Plaintiff’s Client Trademarks included in the table above are 

attached hereto as Exhibit 1.  

10. Plaintiff’s Client Trademarks are displayed extensively on Plaintiff’s Products and 

on marketing and promotional materials.  Plaintiff’s Client Trademarks have been extensively 

promoted and advertised at great expense.  In fact, Plaintiff and Plaintiff’s Clients have expended 

millions of dollars in advertising, promoting, and marketing featuring Plaintiff’s Client 

Trademarks, as well as significant time and other resources.  As a result, products bearing 

Plaintiff’s Client Trademarks are widely recognized and exclusively associated by consumers, the 

public, and the trade as being products sourced from Plaintiff and Plaintiff’s Clients. 

11. Plaintiff’s Client Trademarks are distinctive when applied to Plaintiff’s Products, 

signifying to the purchaser that the products come from Plaintiff and are manufactured to 

Plaintiff’s quality standards.  Plaintiff’s Client Trademarks have achieved tremendous fame and 

recognition, which has only added to the distinctiveness of the marks.  As such, the goodwill 
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