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continues to be irreparably damaged through consumer confusion, dilution, and tarnishment of its 

valuable trademarks as a result of Defendants’ actions and seeks injunctive and monetary relief. 

III. THE PARTIES 

Plaintiff 

4. Netflix owns and operates a subscription video on-demand streaming service that 

distributes original and acquired films and television shows from various genres and in multiple 

languages. Netflix surpassed 300 million subscribers globally in 2024.  

5. One of Plaintiff’s most successful programs is the television series Bridgerton (the 

“Netflix Titles”). 

6. Netflix has a team focused on consumer products and experiences. That team brings 

Netflix members’ favorite titles to life outside of the screen by selling Netflix-branded 

merchandise and promoting immersive experiences that reflect the themes in the Netflix Titles. 

Products sold under the Netflix brand and associated with the Netflix Titles include items such as 

clothing, accessories, drinkware, home decor, toys, and other merchandise (collectively, the 

“Netflix Products”).  Netflix Products are distributed and sold to consumers throughout the United 

States, including in Illinois, through authorized retailers and the official netflix.shop webstore.  

7. Netflix Products are sold and advertised in connection with Plaintiff’s house marks, 

which have been used in commerce for several years and are registered with the United States 

Patent and Trademark Office: 

Registration Number Trademark 

3,171,517 

3,299,362 

4,953,701 

5,961,936 

5,978,610 

6,024,526 

6,119,304 
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6,119,305 

6,119,528 

6,119,529 

6,119,530 

6,169,891 

6,262,210 

4,788,783 

 

 

 
 

5,272,903 

7,715,384 

 

 
 

 

 

8. Bridgerton, based upon the book series of the same name, is a historical romance 

television series set in an alternative London Regency era that follows the members of the fictional 

and affluent Bridgerton family. Lady Whistledown, a popular anonymous writer, details the gossip 

of the “ton” (high society) in a social pamphlet, which often features members of the Bridgerton 

family. Following its release in 2020, the Bridgerton series generated one of the largest debuts for 

an original series on a streaming service and has since amassed hundreds of millions of hours of 

streaming across millions of viewer households. Plaintiff has used the highly recognizable 

BRIDGERTON mark for several years and has registered the following marks with the United 

States Patent and Trademark Office: 

Registration Number Trademark 

7,706,599 BRIDGERTON 

7,827,762 LADY WHISTLEDOWN 
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