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47. For more than a decade, and long before Defendants’ unlawful use, the iQIYI 

Marks have identified Plaintiffs as the source of iQIYI’s entertainment services, online 

programming, applications, advertising, and related offerings. 

48. iQIYI’s U.S.-accessible online presence includes a website at www.iq.com, a 

Facebook page, a YouTube channel, and mobile applications available through the Apple App 

Store and Google Play Store. 

49. iQIYI often uses the iQIYI Marks in connection with a distinctive green color, and 

in some circumstances includes the mark enclosed in a distinctive curved square.   

50. The iQIYI Marks appear at the beginning and end of iQIYI shows, including iQIYI 

Exclusive Shows, to signify source, ownership, and authorization. 

51. In addition to common law rights, Beijing Qiyi Century owns numerous live United 

States trademark registrations and applications, each of which incorporates the iQIYI Marks or 

variants thereof, including the following:  

Mark Reg. No. Reg. Date First Use in 
Commerce 

ID of Goods 

7683270 2/11/2025 n/a Software, 
advertising, 
television 
broadcasting, 
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Mark Reg. No. Reg. Date First Use in 
Commerce 

ID of Goods 

educational 
services, and 
research and 
development

6164574 9/28/2020 11/26/2011 Advertising, 
video on 
demand, 
website, cloud 
computing 

6034136 4/14/2020 11/26/2011 Downloadable 
mobile phone 
application 
software 

6043236 4/28/2020 11/26/2011 Downloadable 
mobile phone 
application 
software  

52. These registrations are valid, subsisting, uncancelled, and unrevoked, and evidence 

iQIYI’s exclusive right to use the registered marks for the listed goods and services (true and 

correct copies of the United States Patent and Trademark Office’s (“USPTO”) Trademark Status 

and Document Retrieval Status Pages and certificates of registration for these registrations are 

attached hereto as Exhibit C and incorporated herein by reference). 

53. Through extensive use, promotion, and recognition, the iQIYI Marks have acquired 

substantial goodwill and signify genuine iQIYI content and services to consumers. 
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