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III. THE PARTIES 

Plaintiff 

4. Dior is organized and existing under the laws of France with its principal place of 

business in Paris, France.   

5. Dior is a world-famous couturier engaged in the business of styling and selling 

diverse articles of men’s and women’s apparel and fashion accessories.  Dior is famous for its 

leadership, style, excellence, and quality in the field of fashion, and is widely recognized as one of 

the principal style innovators and leaders in the fashion field.  Dior is engaged in the manufacture, 

sale and distribution of prestigious, high-quality, luxury merchandise, including a wide variety of 

clothing and fashion accessories, eyewear, leather goods, jewelry, watches and other similar items 

sold throughout the United States (collectively, the “Dior Products”), all of which prominently 

display its famous, internationally-recognized and federally-registered trademarks, including 

CHRISTIAN DIOR, DIOR, CD, and  (the “Cannage Design”).  Dior Products have 

become enormously popular and even iconic, driven by Dior’s arduous quality standards and 

innovative designs.  Among the purchasing public, genuine Dior Products are instantly 

recognizable as such.  In the United States and around the world, the Dior brand has come to 

symbolize high quality, and Dior Products are among the most recognizable of their kind in the 

world. 

6. Dior Products are distributed and sold to consumers through retailers throughout 

the United States in company-operated Dior boutiques and in high-quality department stores in 

Illinois such as Barneys, Bloomingdales, Nordstrom, Neiman Marcus, and Saks Fifth Avenue.   

7. Dior incorporates a variety of distinctive marks in the design of its various Dior 

Products.  As a result of its long-standing use, Dior owns common law trademark rights in its 
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trademarks.  Dior has also registered its trademarks with the United States Patent and Trademark 

Office.  Dior Products typically include at least one of Dior’s registered trademarks.  Often several 

Dior marks are displayed on a single product.  Dior uses its trademarks in connection with the 

marketing of its Dior Products, including the following marks which are collectively referred to as 

the “CHRISTIAN DIOR Trademarks.” 

REGISTRATION 

NUMBER 

REGISTERED 

TRADEMARK 

543,994  

580,207  

954,404 

CHRISTIAN DIOR 

1,123,944 CD 

1,776,536 

 

1,872,313 

 

1,923,564 

 

2,240,163 
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REGISTRATION 

NUMBER 

REGISTERED 

TRADEMARK 

3,561,323 

 

2,749,176 

 

5,505,434 J'ADIOR 

3,002,132 

 

2,790,589 

 

4,541,171 

 

4,853,081 
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REGISTRATION 

NUMBER 

REGISTERED 

TRADEMARK 

1,816,812 

 

1,848,630 DIOR 

 

8. The CHRISTIAN DIOR Trademarks have been used exclusively and continuously 

in the U.S. by Dior and have never been abandoned.  The above U.S. registrations for the 

CHRISTIAN DIOR Trademarks are valid, subsisting, in full force and effect, and many are 

incontestable pursuant to 15 U.S.C. § 1065.  The registrations for the CHRISTIAN DIOR 

Trademarks constitute prima facie evidence of their validity and of Dior’s exclusive right to use 

the CHRISTIAN DIOR Trademarks pursuant to 15 U.S.C. § 1057(b).  Attached hereto as Exhibit 

1 are true and correct copies of the U.S. Registration Certificates for the CHRISTIAN DIOR 

Trademarks included in the above table. 

9. The CHRISTIAN DIOR Trademarks are exclusive to Dior and are displayed 

extensively on Dior Products and in Dior’s marketing and promotional materials.  Dior Products 

have long been among the most famous and popular of their kind in the world and have been 

extensively promoted and advertised at great expense.  In fact, Dior has expended millions of 

dollars annually in advertising, promoting and marketing featuring the CHRISTIAN DIOR 

Trademarks.  Dior Products have also been the subject of extensive unsolicited publicity resulting 

from their high quality and popularity among high profile celebrities who don Dior Products at red 

carpet events.  Because of these and other factors, the Dior name and the CHRISTIAN DIOR 

Trademarks have become famous throughout the United States.   

10. The CHRISTIAN DIOR Trademarks are distinctive when applied to the Dior 

Products, signifying to the purchaser that the products come from Dior and are manufactured to 

Dior’s quality standards.  Whether Dior manufactures the products itself or licenses others to do 
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so, Dior has ensured that products bearing its trademarks are manufactured to the highest quality 

standards.  The CHRISTIAN DIOR Trademarks have achieved tremendous fame and recognition, 

which has only added to the distinctiveness of the marks.  As such, the goodwill associated with 

the CHRISTIAN DIOR Trademarks is of incalculable and inestimable value to Dior.   

11. Since at least as early as 1999, Dior has operated a website where it promotes Dior 

Products at dior.com.  Dior Products are featured and described on the website and, since 2001, 

some of them are available for purchase.  The dior.com website features proprietary content, 

images, and designs exclusive to Dior.  

12. Dior has expended substantial time, money, and other resources in developing, 

advertising and otherwise promoting the CHRISTIAN DIOR Trademarks.  As a result, products 

bearing the CHRISTIAN DIOR Trademarks are widely recognized and exclusively associated by 

consumers, the public, and the trade as being high quality products from Dior.  Dior is a multi-

million-dollar operation, and Dior Products have become among the most popular of their kind in 

the world.  

The Defendants  

13. Defendants are individuals and business entities of unknown makeup who own 

and/or operate one or more of the e-commerce stores under at least the Seller Aliases identified on 

Schedule A and/or other seller aliases not yet known to Dior.  On information and belief, 

Defendants reside and/or operate in the People’s Republic of China or other foreign jurisdictions 

with lax trademark enforcement systems, or redistribute products from the same or similar sources 

in those locations.  Defendants have the capacity to be sued pursuant to Federal Rule of Civil 

Procedure 17(b).  

Case: 1:26-cv-07290 Document #: 1 Filed: 06/22/26 Page 7 of 15 PageID #:7



8 

 

14. On information and belief, Defendants, either individually or jointly, operate one 

or more e-commerce stores under the Seller Aliases listed in Schedule A attached hereto.  Tactics 

used by Defendants to conceal their identities and the full scope of their operation make it virtually 

impossible for Plaintiff to learn Defendants’ true identities and the exact interworking of their 

counterfeit network.  If Defendants provide additional credible information regarding their 

identities, Plaintiff will take appropriate steps to amend the Complaint.    

IV. DEFENDANTS’ UNLAWFUL CONDUCT 

15. The success of the Dior brand has resulted in significant counterfeiting of the 

CHRISTIAN DIOR Trademarks.  Consequently, Dior has a worldwide anti-counterfeiting 

program and regularly investigates suspicious e-commerce stores identified in proactive Internet 

sweeps and reported by consumers.  In recent years, Dior has identified many fully interactive e-

commerce stores offering Counterfeit Dior Products on online marketplace platforms, including 

the e-commerce stores operating under the Seller Aliases.  The Seller Aliases target consumers in 

this Judicial District and throughout the United States.  At last count, global trade in counterfeit 

and pirated goods was worth an estimated $467 billion per year — accounting for a staggering 

2.3% of all imports, according to the Organization for Economic Cooperation and Development 

(the “OECD”).2 The primary source of all those counterfeits, the OECD and others say, is China.3 

16. Third party service providers like those used by Defendants do not adequately 

subject new sellers to verification and confirmation of their identities, allowing counterfeiters to 

“routinely use false or inaccurate names and addresses when registering with these e-commerce 

 
2 See Press Release, Organization for Economic Cooperation and Development, Global trade in fake goods 

reached USD 467 billion, posing risks to consumer safety and compromising intellectual property (May 7, 

2025), https://www.oecd.org/en/about/news/press-releases/2025/05/global-trade-in-fake-goods-reached-

USD-467-billion-posing-risks-to-consumer-safety-and-compromising-intellectual-property.html. 
3 Id.; see also, Intellectual Property Rights Seizure Statistics, Fiscal Year 2024, U.S. Customs and Border 

Protection.   
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