which are collectively referred to as the “Toyota Trademarks.

trademarks in connection with the marketing of its Toyota Products, including the following marks
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Registration No. Trademark

843,138; 1,589,552;

1,721,365; 2,115,623 TOYOTA
1,262,925 CAMRY
5,256,854 C-HR
2,249,838 HIGHLANDER
2,590,587 LAND CRUISER
2,485,614 PRIUS
2,171,261 RAV4
1,854,126 4RUNNER
2,462,106 SEQUOIA
2,145,102 SIENNA
5,932,399 SUPRA
2,650,486 TACOMA
3,247,860 TUNDRA
3,159,930 YARIS
2,823,668 TRD

1,574,718; 5,810,473 LEXUS

1,797,716

867,434

LCOROLLA

2,510,985

2 Some of the TOYOTA Trademarks were granted to “Toyota Jidosha Kabushiki Kaisha,” which translates
to English as “Toyota Motor Corporation.”




1,834,147
2,852,290
3,805,350

5,803,480
1,619,755

6,938,649

8. The Toyota Trademarks are distinctive when applied to the Toyota Products,
signifying to the purchaser that the products come from Toyota and are manufactured to Toyota’s
quality standards. Whether Toyota manufactures the products itself or contracts with others to do
so, Toyota has ensured that products bearing the Toyota Trademarks are manufactured to the
highest quality standards.

0. The Toyota Trademarks are famous marks, as that term is used in 15 U.S.C. §
1125(c)(1), and have been used by Toyota for many years. The innovative marketing and product
designs of the Toyota Products have enabled the Toyota brand to achieve widespread recognition
and fame and have made the Toyota Trademarks some of the most well-known marks in the
industry. The widespread fame, outstanding reputation, and significant goodwill associated with

the Toyota brand have made the Toyota Trademarks valuable assets of Toyota.



10. Toyota has expended substantial time, money, and other resources in developing,
advertising, and otherwise promoting the Toyota Trademarks. In fact, Toyota has expended
millions of dollars annually in advertising, promoting, and marketing products featuring the
Toyota Trademarks. Toyota Products have also been the subject of extensive unsolicited publicity
resulting from their high quality, performance, and innovative design. As a result, products bearing
the Toyota Trademarks are widely recognized and exclusively associated by consumers, the
public, and the trade as being high-quality products sourced from Toyota. Toyota Products have
become among the most popular of their kind in the U.S. and the world. The Toyota Trademarks
have achieved tremendous fame and recognition which has only added to the distinctiveness of the
marks. As such, the goodwill associated with the Toyota Trademarks is of incalculable and
inestimable value to Toyota.

11.  Toyota Products are sold to consumers through authorized dealerships, including

s to search
1t, images,
and designs exclusive to the Toyota brand.
The Defendants

12.  Defendants are individuals and business entities of unknown makeup who own
and/or operate one or more of the e-commerce stores under at least the Seller Aliases identified on
Schedule A and/or other seller aliases not yet known to Plaintiff. On information and belief,
Defendants reside and/or operate in the People’s Republic of China or other foreign jurisdictions,
or redistribute products from the same or similar sources in those locations. Defendants have the

capacity to be sued pursuant to Federal Rule of Civil Procedure 17(b).



13. On information and belief, Defendants, either individually or jointly, operate one
or more e-commerce stores under the Seller Aliases listed in Schedule A attached hereto. Tactics
used by Defendants to conceal their identities and the full scope of their operations make it virtually
impossible for Plaintiff to learn Defendants’ true identities and the exact interworking of their
counterfeit network. If Defendants provide additional credible information regarding their
identities, Plaintiff will take appropriate steps to amend the Complaint.

IV. DEFENDANTS’ UNLAWFUL CONDUCT

14.  The success of the Toyota brand has resulted in significant counterfeiting of the
Toyota Trademarks. Consequently, Toyota has a worldwide anti-counterfeiting program and
regularly investigates suspicious e-commerce stores identified in proactive Internet sweeps and
reported by consumers. In recent years, Toyota has identified numerous fully interactive, e-
commerce stores offering Counterfeit Products on online marketplace platforms such as PayPal,
Amazon, eBay, Temu, TikTok, and Walmart, including the e-commerce stores operating under the
Seller Aliases. The Seller Aliases target consumers in this Judicial District and throughout the
United States. At last count, global trade in counterfeit and pirated goods was worth an estimated
$467 billion per year — accounting for a staggering 2.3% of all imports, according to the
Organization for Economic Cooperation and Development (the “OECD”).? The primary source of
all those counterfeits, the OECD and others say, is China.*

15. Third party service providers like those used by Defendants do not adequately

subject new sellers to verification and confirmation of their identities, allowing counterfeiters to

3 See Press Release, Organization for Economic Cooperation and Development, Global trade in fake goods

reached USD 467 billion, posing risks to consumer safety and compromising intellectual property (May 7,
ds-reached-
1l

*1d.; See also, Intellectual Property Rights Seizure Statistics, Fiscal Year 2024, U.S. Customs and Border

Protection.



