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8. Plaintiffs are the owners of U.S. Trademark Registration Nos. 2,364,788; 

5,440,334; and 7,226,804 (hereinafter, the “BOSCH Trademarks). The Registrations are valid, 

subsisting, and in full force and effect. True and correct copies of the federal trademark 

registration certificates for the BOSCH Trademarks are attached hereto as Exhibit 1. 

Registration 
Number 

Registered 
Trademark 

International 
Classes 

2,364,788 BOSCH 7, 9 and 11 
5,440,334 BOSCH 7, 9, 11, 12, 37, 38, 39, 41 and 42 
7,226,804  7, 9, 10, 11, 12, 37, 42 and 44 

9. The BOSCH Trademarks are distinctive and identify the merchandise as goods 

from Plaintiffs.  The registrations for the BOSCH Trademarks constitute prima facie evidence of 

their validity and of Plaintiffs’ exclusive right to use the BOSCH Trademarks pursuant to 15 

U.S.C. § 1057(b).  

10. The BOSCH Trademarks qualify as famous marks, as that term is used in 15 

U.S.C. §1125 (c)(1), and have been continuously used and never abandoned. 

11. The BOSCH marks are and have been the subject of substantial and continuous 

marketing and promotion by Plaintiffs in the industry and to consumers.  Plaintiffs have 

expended substantial time, money, and other resources in developing, advertising, and otherwise 

promoting the BOSCH Trademarks. Plaintiffs’ promotional efforts include — by way of 

example, but not limitation — substantial website and social media sites and point of sale 

materials. As a result, products bearing the BOSCH Trademarks are widely recognized and 

exclusively associated by consumers, the public, and the trade as being products sourced from 

Plaintiffs.  
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